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The power is unmistakable, the influence global. If you're in the consumer electronics
business, nothing compares to the International CES®. Connect with key players and
decision makers who are ready to deal. Influence the media that influence the industry.
Preview the market movers in technology and content. If there’s only one show on your
2009 calendar, make it CES. It's the trade-only event that drives the digital economy.
Register now at CESweb.org.
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All Readers Must Renew Their Subscriptions

Commercial News USA is mailed to indi-
vidual readers in 176 countries around the
world. We know from your many e-mails and
letters that continuous receipt of the magazine
is important to you.

In order for you to continue to receive the
print copy of the magazine, you must fill out a
subscription renewal form. You will notice that
a “Subscribe Now” form 1s included with this
issue. The form asks you to confirm or update
your contact information and to provide us
with information about your interests.

Because international postal rates are
increasing, we can only mail Commercial News
USA to readers who request to receive the
magazine. It is important that we receive your
most up-to-date mailing address and prefer-
ences for delivery of Commercial News USA.

We also need to know more about your
business interests. This will help us improve
the magazine and ensure that we provide you
with the relevant information about products
and services that you will find useful.

Commercial News USA is available imme-
diately on our Web site (www.thinkglobal.us)
by the first day of each issue month, and in
print by international mail.

If you prefer to read the online issue,
please indicate your preference on the form,
and be sure that you provide us with an accu-
rate email address and contact information.

We will then notify you by e-mail when the

latest issue PDF is posted.

If you prefer to continue to receive the
print version of the magazine, please check
“print” on the form, and be sure to write your
contact information as clearly as possible.

You can complete your subscription online
or by faxing back the enclosed form.

Online: To subscribe online, go to
www.thinkglobal.us/subscribe and enter the
ID number that appears on the mailing label
(above your name). You will be asked to ver-
ify your mailing information and to provide
additional information.

Fax or Mail: Use the enclosed form and
return it by fax (1-413-584-1688) or mail, to
Circulation Department, Commercial News
USA, PO. Box 865, Northampton, MA
01061 USA.

Please take a minute now to confirm or
update your data so we can provide you with
U.S. business opportunities without delay.

Remember you must complete the sub-
scription form included with this issue if you
want to continue to receive the magazine.

If you have any questions, please send an
e-mail to subscribe@thinkglobal.us

Thank you,

g
A
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Gregory Sandler, Pablisher
Commercial News USA
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Trade Shows Special Section

February 3-6,2009: Seminars, February 2-6,2009: in Las Vegas

World of Concrete Gears Up for 2009 Show

With 84,789 professional registrants from around the
world, World of Concrete 2008 in Las Vegas, Nevada, deliv-
ered the second-largest event, second only to WOC 2007’s
record-breaking show. This February, WOC 2009 will present
the newest concrete and masonry products, ideas, and tech-
nologies from 1,700 exhibiting companies in more than
900,000 net square feet.

WOC 2009 will once again feature special product and action
areas including The Producer Center, a dedicated marketplace
of materials, equipment, demos, and seminars for concrete
producers; Material Handling, offering trucks, excavators and
more for material delivery, distribution, concrete placement, and
earth moving; Concrete Repair and Demolition, housing a
display of surface preparation equipment, scarifying, grinding,
sawing equipment, and other demolition products; World of
Masonry, showcasing a full range of products, tools, informa-
tion, and technology for masonry professionals; and Technology
for Construction, featuring the newest products and tools for
the commercial construction industry from top information
technology and systems providers.

New in 2008 and returning for 2009 will be the GREEN-
SITE area of the show floor located in the South Hall, Level
2. In this well-attended area, exhibitors will showcase green
building technologies and products along with interactive
displays, video and live presentations, and valuable informa-
tion on this growing sector of the commercial and residential
construction industries.

The World of Concrete Education Program is lauded as a
world-class feature at the show with more than 150 sessions in
targeted 3-hour sessions covering everything from Concrete
Fundamentals to Decorative Concrete and Business/Project
Management in addition to 90-minute topics including Lead-
ership/Management, Technology for Construction, Green
Building, Safety/Risk Management, and more.
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As a member of the 2009 International Buyer Program
(IBP), World of Concrete management and the U.S. Commer-
cial Service will work closely in the global promotion of the
show bringing international buyers and exhibitors together to
expand business both domestically and overseas. As part of the
program, delegations from all over the globe attend World of
Concrete to network, see new products and connect with U.S.
exhibitors interested in exporting goods and services.

With such a wide variety of events, demonstrations, educa-
tional sessions and much more, it is no wonder why World of
Concrete continues to create an important and vital market-
place for attendees and exhibitors, and it was named by
Tradeshow Week as one of the Top 50 Fastest-Growing
Tradeshows in 2007. Stay current on the latest information at
www.worldofconcrete.com.

World of Concrete 2009 returns to the Las Vegas Convention Center,
February 3-6; Seminars 2-6, and will continue to build wpon its repu-
tation as THE annual international commercial construction show for
the concrete and masonry industries.

— == WORLD OF

—— ®
<= CONCRETE

WORLD OF
MASONRY

TECHNOLOGY FOR
CONSTRUCTION

hanley“wood

Jackie James

World of Concrete, Dept. CN

6191 N. State Highway 161, Suite 500
Irving, TX 75938-2220 USA

TEL: 972-536-6379
FAX: 972-536-6402
JJames@hanleywood.com
www.worldofconcrete.com
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Trade Shows Special Section

Improve Your Results with New Products, Services, Information at NRA Show’ 2009
The National Restaurant Association
Restaurant, Hotel-Motel Show, May 16-19, 2009

International buyers from more than 100 countries will join
71,500 colleagues and peers to meet with 2,200 exhibitors at
the 2009 National Restaurant Association Restaurant, Hotel-
Motel Show, May 16-19 at Chicago’s McCormick Place. By
attending NRA Show 2008, you will efficiently and cost-
effectively find the new products, ideas, information, and con-
tacts you need to solve today’s restaurant, hotel, and catering
industry challenges.

At the world’s largest event in this industry, you will discov-
er the products and information you need to improve employ-
ee recruitment and retention, learn how to manage increased
operating costs, address food safety, develop new menu suc-
cesses, improve efficiency through technology, learn about
environmentally-friendly initiatives, comparison shop, test
new equipment, and take advantage of exhibitors’ show-only
special buying opportunities.

The 2009 show extends a warm welcome to international
guests. Meet with operators and suppliers involved in interna-
tional business in a relaxed setting at the International
Reception held on Saturday evening. Also, the International
Trade Center (ITC) provides an ideal setting for internation-
al buyers to interact with U.S. exporters. The ITC features pri-
vate meeting rooms, business matchmaking and interpretation
services, and lounge areas with complimentary beverages.
Participate in the International Back-of-the House Restaurant
Tours (for registered international guests only)—half-day trips
into some of Chicago’s most successful restaurants—and find
solutions with more than 70 free education sessions led by
industry experts that cover important industry topics.

“For me, being at the NRA Show
s staying in touch with the heartbeat
of what's going on in the industry
across the country and around the world.”

Art Smith, award-winning chef; restaurateur,
and television personality

Specialty pavilions have been created for buyers to easily
find the newest and most innovative food, beverages, equip-
ment, technology, and more from around the world.

* The American Food Fair — regional specialty foods from
around the U.S.

* International Cuisine Pavilion — authentic, international
food and beverage products from around the world

6 Commercial News USA « www.export.gov/cnusa

* Kitchen Innovations Pavilion — a showcase of cutting-edge
commercial kitchen equipment

* Technology Pavilion — hosts education sessions and exhibits
focusing on POS systems, security, customer relations man-
agement, kitchen and inventory management and more

* Organic & Natural — certified organic and natural products

* Franchise Pavilion — business opportunities provided by
chain restaurant franchisors

* EDGE Design Pavilion — a source of ideas in the latest
graphics, textiles, lighting, flooring, fixtures, furniture, and more.

Take these steps to plan your trip to NRA Show 2009

* Register to attend online.
Receive special discounts when
you book your hotel and trans-
portation through the NRA
Show Travel Desk.

* Download a letter of invitation.

* Identify the exhibitors you most
want to meet.

in Chicago:
NATIONAL ¢

RESTAURANT
ASSOCIATION
RESTAURANT

HOTEL-MOTEL

* Review the more than 70
education sessions and plan

your schedule.

The National Restaurant Association
Restaurant, Hotel-Motel Show

150 N. Michigan Avenue, Suite 2000
Chicago, IL 60601-7569 USA

TEL: 1 312 853 2522 FAX
FAX: 312 853 2548
www.restaurant.org/show

TRA
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National Restaurant Association
Restaurant, Hotel-Motel Show

May 16-19, 2009

McCormick Place, Chicago

THE INTERNATIONAL FOODSERVICE MARKETPLACE

IMPROVE YOUR BUSINESS AT THE WORLD'S
LARGEST RESTAURANT, HOTEL & CATERING EVENT

Attend the National Restaurant Association Restaurant, Hotel-Motel Show, May 16-19, 2009 at McCormick Place,
Chicago to find the people, products and information to help you succeed.

- Control food, energy, labor & real estate costs

- Increase productivity

- Attract, retain, and motivate quality employees

- Build supplier relationships; control margins

- Go “green”

- Develop new menu ideas to improve customer satisfaction

Meet 2,200+ exhibitors from around the world
Discover 900+ product categories on the Show floor, covering all areas of restaurant, hotel and catering needs
Learn best practices from industry experts in 70+ FREE education sessions and culinary demonstrations

IMPROVE YOUR BAR PROGRAM PROFITS

Discover 400+ brands and labels showcased by vintners, distillers and brewers from around the world at the
International Wine, Spirits & Beer Event. This focused, two-day event will be held May 17-18 in conjunction with
the 4-day, May 16-19, NRA Show 2009 at McCormick Place, Chicago.

For NRA Show® 2009 information and to register, visit www.restaurant.org/show

ml}? INTERNATIONAL ﬁ o é?
RSN | WINE SPIRITS | uspA @8 e
RESTAURANT & : FOOD FAIR
HOTELMOTEL BEER EVENT S e Neomel Asosiaton o Srte Bt ot gt
AT THE NRA SHOW The Commercial Service logo is a registered trademark of the U.S.
Department of Commerce, used with permission. 10933




Trade Shows Special Section

January 12-15 at McCormick Place in Chicago

ProMat Delivers Solutions for the Global

Material Handling Industry

From January 12-15, 2009, the Material Handling Industry
of America (MHIA) will sponsor ProMat 2009 at Chicago’s
McCormick Place. ProMat 2009 is the premier showcase of
material handling and logistics solutions in North America,
and the 2009 event will showcase the latest in material han-
dling productivity.

At ProMat 2009 you can see and compare the latest solu-
tions essential to your manufacturing, warehousing and distri-
bution operations — solutions that will help you differentiate
your product, improve customer service and increase corporate
profitability.

Tap into a world of opportunity that includes more than 800
exhibits covering 300,000 square feet. ProMat will feature 100
free Educational Sessions providing in-depth information on
the latest trends, technologies, and innovations. The ProMat
Keynote, entitled Building The Workforce of the Future, will
provide real-world perspective on how the workforce is chang-
ing and what the impact of this change will be, and it will offer
practical ideas on how to adapt to this change and build the
workforce of the future.

Industry professionals from the U.S. and more than 80
countries around the world will attend ProMat. The event is a
Department of Commerce International Buyer Program event
and will feature an International Visitors Center to welcome
its international visitors.

Material Handling Industry of America
Makes The Supply Chain Work

The growing global economy has redefined the dynamics of
success for modern organizations. With product lifecycles
shortening and worldwide competition increasing, success
depends on effective material handling and logistics solutions
for the global supply chain — being able to deliver the right
product to the right market at the right time.

The material handling and logistics industry can assist you
as you strive to build a more successful supply chain and max-
imize corporate profitability, and the Material Handling
Industry of America (MHIA) is the trade association leading
this vital industry. MHIA members are the leading material
handling and logistics equipment and systems manufacturers,
integrators, third party logistics providers, consultants, and
publishers. Their membership in MHIA reflects their ongoing
commitment to the increased safety, productivity, and prof-
itability that material handling, information technology, and
logistics solutions offer the manufacturing, distribution, ware-
housing industries.
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MHIA’s vision and challenge is to continue to create diverse
networks of people, equipment and systems all interacting to
create global solutions for the movement, storage, control and
protection of materials and products throughout the manufac-
turing and distribution process including their consumption
and disposal.

For more information, wvisit the MHIA website -
www.MHIA.org — a valuable tool and resource for manufactur-
ing, distribution, and supply chain professionals who need access to
the latest material handling and logistics product solutions, case
studies, learning resources, and industry news and events.
Complete information on ProMat (including free attendee show
registration, news, conference information, exhibitor information,
travel information, and a My ProMat show planner) is available
online at www. ProMatShow.com.

/A . MATERIAL HANDLING

= - INDUSTRY

(. OF AMERICA®

Material Handling Industry of America (MHIA)
8720 Red Oak Boulevard, Suite 201
Charlotte, NC 29217 USA

TEL: 704-676-1190
FAX: 704 676-1199
cmiller@mhia.org
www.promatshow.com
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ProMat® 2009 | January 12-15,2009 | McCormick Place South | Chicago, lllinois USA

One Show,
Four Days
and Thousand
of Solutions

ProMat®2009, the premier material handling and logistics
event held in the United States, will showcase over 800 solution-

VE ; " 'm 1 ol -™ packed exhibits from the industry’s top providers that will:
! s b e : Streamline your manufacturing, distribution
i S\ and supply chain operations
- f Afdlme g
V%ﬂ ”"'“E_’T'H“-m L A Increase productivity
o | Distribulion 1 e _ e 3% Reduce costs
e i k- _ Improve customer service

Impact your bottom line

In addition to the exhibits, ProMat® will

feature 100 show floor Educational Sessions
and a Keynote. Forrest Sawyer will lead

the Keynote discussion on Building The
Workforce of The Future by examining how
Forrest Sawyer SOMe Vvery disruptive demographics will impact
Keynote Moderator  your company both now and in the future.

| A
|"".'\’."'I'HI"t' |
L =
S L
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Don’t Miss ProMat® 2009

See and experience the latest equipment and technology
innovations at ProMat® Find free on-line registration,
detailed exhibitor information, Educational Session details,
Show news and your personalized My ProMatShow
Agenda Planner on-line at ProMatShow.com.

ProMat® — Solutions That
Make The Supply Chain Work

Register Now at ProMatShow.com
or call 800-446-2622 or 704-676-1186

‘ormation on exhibiting ProMat®2009 is an ProMat®2009 is sponsored by:
at ProMat® 2009 contact official U.S. Department MATERIAL HANDLING

The of Commerce am
Show Sales at 800-345-1815 s (| International Buyer =‘A‘-IN;FDH§2EBY
or 704-676-1190. Bige Progran Program event. www.MHIA.org
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Trade Shows Special Section

January 15-18, 2009, in Orlando, Florida
The SHOT Show Showcases Shooting,
Hunting, and Outdoor Products

From January 15 to 18, the Orange County Convention
Center in Orlando, Florida, will host the Shooting,
Hunting, Outdoor Trade Show and Conference — The
SHOT Show - the world’s shooting firearms, hunting, and
outdoor products event for the shooting sports and hunting
industries. Attendees from around the world can source new
products, speak directly to manufacturers and distributors,
place orders with exhibitors on the show floor, attend infor-
mation-packed education sessions, and exchange informa-
tion with peers and colleagues.

The SHOT Show, owned and sponsored by the National
Shooting Sports Foundation and produced by Reed
Exhibitions, is the world’s leading showcase for firearms,
ammunition, cutlery, outdoor apparel, optics, camping, law
enforcement, and related products and services. The 2009
event is expected to be even bigger and better than the record-
breaking 2008 event which occupied 715,000 square feet of
exhibit space and attracted 58,769 attendees, 1,950 exhibitors,
1,725 members of the press, and 30,686 buyers.

Education Sessions

Attendees may register for The SHOT Show University, a
full day of educational seminars on topics that are important
to the shooting sports and outdoor industry. Special free sem-
inars are planned to provide retailers with information about
growing their businesses and staying current with industry
trends and issues. Similar seminars for law enforcement pro-
fessionals will provide expert information on the latest prod-
ucts and technologies.

“SHOT Talk”

“The key customers and the key decision makers in the
industry are under one roof and that’s great for anybody.
A phenomenal show.”

— Matt Kriesel, chairman of Impact Jel, a first-time exhibitor

“This is my first show, and its bigger than I expected.
T've spent all four days here, and I have found some prod-
ucts that I think will really be big sellers for me. The biggest
benefit has been the many contacts I've made. The Last
Blast Drawing is one of the reasons we are here for the
final day, but you need four days to see it all anyway.”

— Chris Dunn, owner, Chevlon Canyon Guns Co.,

Queen Creek, Ariz.

10 Commercial News USA « www.export.gov/cnusa

Show Highlights

The first night of the event features The NSSF State of the
Industry Dinner which includes a gala reception, dinner, mul-
timedia presentation, industry awards, and an entertaining
live performance.

Planning to Attend

More than 50 Orlando-area hotels are offering blocks of
reserved rooms exclusively for SHOT Show participants.
Attendees are encouraged to arrange for accommodations as
early as possible — they can do so easily and conveniently by
visiting the SHOT Show website, www.shotshow.org.

The SHOT Show will provide first-time and returning inter-
national visitors with an unmatched opportunity to source products
and services in the shooting, hunting, and outdoor industries. For
complete details about the show, including education sessions, sem-
inars, and other events, visit www.shotshow.org.

The SHOT Show
383 Main Ave.
Norwalk, CT 06851 USA

TRA

TEL: 203-840-5600
FAX: 203-840-9600
inquiry@shot.reedexpo.com
www.shotshow.org
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2009 SHOT SHOW : JANUARY 15-18,2009 : ORANGE COUNTY CONVENTION CENTER : ORLANDO, FL : WWW.SHOTSHOW.ORG

Owned and

Get ready for an entire year’s worth of new products, new segments, new product lines, ST TE
and new merchandising ideas. Get ready for new Show specials, new discounts and

new buying opportunities. It’s the annual best of the shooting, hunting and outdoor

. e
“ays SrooTING FO

trade. And remember, the only way to ensure your business is fully primed and on

target is to attend SHOT Show every year. It’s time to reload.

Produced and

AL
SHOT SHOW sk 00ay . www.shotshow.org i

The Show That Supports Everything You Stand For

INEVEN WIDER SCOPE.

(YET TARGETED FOR EXACTLY WHAT YOU NEED.)

12410



Trade Shows Special Section

January 8-11, 2009, Las Vegas, Nevada
The 2009 International CES Connects the Latest in

The 2009 International CES®, the world’s largest consumer
technology tradeshow, is the international forum for the con-
sumer electronics (CE) community, uniting more than
130,000 industry leaders from 140 countries. Featuring 2,700
exhibitors throughout more than 1.7 million net square feet of
exhibit space, CES is the trade-only event that connects the
“who’s who” of the business world.

CES explores every aspect of the industry with 30 product cat-
egories and more than 20,000 new product announcements
expected at this year’s show. Don't miss this year’s newest discov-
eries in audio, digital imaging, emerging technology, gaming,
high-performance audio and home theater, home networking,
home theater/video, in-vehicle technology, wireless, and more.

CES is the technology event of the year and draws top-level
professionals from around the world including executives from
Fortune 100 companies, technology experts, and high-ranking
U.S. and foreign government officials. CES also attracts 500
noted speakers who share their expertise and industry insight
during more than 200 conference sessions.

This year, more than 25,000 international guests are expect-
ed to travel to Las Vegas to experience all CES has to offer.
CES welcomes international attendees by providing exclusive
benefits including an international reception and three
International Commerce Centers (ICC) with translators,
Internet access, and meeting space. A total of 57 formal dele-
gations attended CES in 2008 including 10 first-time delega-
tions from Argentina, Austria, Bulgaria, Chile, Finland, Qatar,
Thailand, Turkey, Ukraine, and Venezuela.

12 Commercial News USA

Consumer Electronics Technology with Global Attendees

* Www.export.gov/cnusa

The International CES consistently makes its mark as the
premier event for fostering international business relationships
and attracting representatives from major global corporations
and governments.

Given the current value of the U.S. dollar, CES hopes to contin-
ue to see an increase in international attendance because interna-
tional travel to the U.S. is more affordable than it has been in years.

Meet your next global business partner, learn new successful
business strategies, and discover your competitive edge at
CES. Don't miss a single exhibit in this high-tech showcase.
See yourself in the digital environment at this trade-only
event, January 8-11, 2009, in Las Vegas, Nevada. Visit
www.CESweb.org and register today.

2009

tional

PRODUCED BY

S CEA

WHERE ENTERTAINMENT, TECHNOLOGY
AND BUSINESS CONVERGE

John T. Kelley

International CES - Consumer Electronics Assn.
1919 S. Eads Street

Arlington, VA 22202 USA

TEL: 703-907-7600
jtkelley@ce.org
Www.ce.org

LGGLL

September/October 2008



January 20 - 23,2009
The International Builders’
Show Is Back In Las Vegas

The International Builders' Show®, the largest annual light
construction trade show in the world, attracts more than
90,000 building industry professionals from around the globe.
The trade show features more than 1,700 exhibitors providing
the latest and most innovative home building products and
services. It also offers more than 250 educational sessions led
by industry experts and notable business entrepreneurs.

Exhibitor products cover more than 200 categories. Top cat-
egories include kitchen and bath, home technology and green
building products and services. The prominence and magni-
tude of the event make the International Builders’ Show the
preferred platform for exhibitors to launch new products and
technologies.

This event is the preeminent marketplace for anyone
involved in the residential and light construction building
industry. International visitors travel to the show from near-
ly 100 countries. If you are involved in any aspect of the
home building or light construction industry you are encour-
aged to attend.

The International Builders’ Show is one of the select U.S.
trade shows to be chosen by the U.S. Department of
Commerce to participate in the International Buyer Program
(IBP). U.S. embassies, consulates and commercial centers
worldwide promote The International Builders’ Show, organ-
ize delegations and encourage international buyers, agents and
distributors to attend. International visitors who attend
through the IBP receive discounted registration fees. For more
information, please contact your nearest U.S. embassy or con-
sulate (www.buyusa.gov).

The International Builders’ Show is sponsored and man-
aged by the National Association of Home Builders, the
largest building association in the United States, serving more

than 235,000 members.

Show dates are Tuesday, January 20, through Friday,
January 23, at the Las Vegas Convention Center. 1o register and
view the most current event information please wvisit
www. BuildersShow.com/International.

Stephen R. McCollum, CMP, Marketing Manager
National Association of Home Builders

1201 15th Street, NW

Washington, DC 20005 USA

TEL: +1-202-266-8681

FAX: +1-202-266-8193
international@buildersshow.com
www.BuildersShow.com/International
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In 2009, The International Builders’ Show, the
largest annual light construction trade show in

the world, will be an even bigger opportunity

to connect with international builders and

suppliers. Don't miss your chance to see the

world'’s best new products and trends all in

one place. Learn more and register now at

BuildersShow.com/International

JANUARY 20-23, 2009
SHOW.COM
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21-23 October in Charlotte, NC - USA

IFAI Expo 2008 - A World of Technical Textiles

Join more than 450 leading suppliers at IFAI Expo 2008,
the largest technical textiles event in the Americas, where you
can source new suppliers, make a purchasing decision, update
yourself on new industry developments, and network with
industry peers and colleagues from around the world.

You'll see the latest product innovations for emerging and
niche end-markets, including for the construction, filtration,
digital printing, medical and architectural industries; and for
the military. Thirteen special symposia and workshops will
feature more than 90 expert speakers.

For international buyers, IFAI Expo is a dynamic showcase
of existing and emerging technologies, linking both ends of the
value chain, from fiber producers to end-product manufacturers.
More than 8,000 industry professionals (exhibitors and
attendees) representing more than 64 countries will attend.

IFAI Expo 2008 is an official US. Department of
Commerce International Buyer Program event. To join a dele-
gation, contact the U.S. Commercial Service Office Trade
Specialist in your country (visit www.buyusa.gov). At IFAI Expo

2008, an experienced Commercial Service officer will provide

Come to the largest specialty fabrics

trade show in the Americas

* Qver 8,000 expected participants
¢ More than 450 leading suppliers

 Design Exhibition 2008 — far-out
innovations in health and safety

International Visitor Reception

 Exciting networking events such as the
IFF Golf Outing, Welcome Reception and

market analysis and matchmaking services and help arrange
private meetings with U.S. sellers and business partners. For
additional networking, with industry colleagues from around the
world, don't miss the IFAI Expo Welcome Reception on 21
Oct., featuring live music, cocktails, and hors d'oeuvres.

With seven market-specific publications and more than
2,000 member companies located in 50 countries, the Industrial
Fabrics Association International (IFAI) is the largest
technical textile trade organization in the world.

For registration and general visitor information, visit
www.ifaiexpo.com. To purchase an exhibit stand, contact
Sarah Hyland at +1-651-225-6950 (schyland@ifai.com). For
assistance in preparing a visa application, contact Tracie
Coopet at +1-651-222-2508 or tkcoopet@ifai.com.

Tracie Coopet
IFAI Expo 2008

1801 County Road B West
~<  Roseville, MN 55113-4061 USA

In—: TEL: +1-651-222-2508
FAX: +1-651-631-9334
www.ifai.com
www.ifaiexpo.com

The secret
to leadership
s leading

The Full Business Package at IFAI Expo 2008 allows you to attend the show

and choose from many outstanding educational programs.
* Architects — How To Get Started
With Fabric Structures

* Medical Textiles —
Ingenious Nonwoven Technologies
 6th International Conference on Safety
and Protective Fabrics
e Fabric Graphics —
Your Environmental Edge
 Materials In Transportation —
Land, Sea and Space

 Fabrics and Finishes For
Consumer Demands

China, India, Brazil

¢ Going Beyond Green —
Saving Tomorrow Today

* Awnings — How to Increase
Your Bottom Line

China, India & Brazil

Register online at www.ifaiexpo.com or contact show management
at +1 651 225 2508 or 800 225 4325 (U.S. & Canada).

IFAI

INDUSTRIAL FABRICS
Association International
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* Expanding Business Markets —

* Expanding Business Markets —

* And a multitude of hands-on workshops

TRADE SHOW & SYMPOSIUMS

LIS %
Oct. 21-23 | Charlotte, NC USA

COAMMERCIAL
SERVICE

Irternatrrons
Beeyer Prograen

www.ifaiexpo.com
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Trade Shows Special Section

April 1-3, 2009, in Las Vegas

International CTIA WIRELESS 2009
The Decision that Counts

If your business relies on developments in wireless and con-
verged communications, mobile Internet, computing and mo-
bile data, the 24th annual International CTIA WIRELESS will
be your most important technology event of the year.

Occupying more than 400,000 square feet of space at the Las
Vegas Convention Center from April 1 to 3,2009, the Interna-
tional CTTA WIRELESS 2009 will host more than 40,000 at-
tendees, 1,200 exhibitors and 1,000 members of the press.

The theme of the 2009 event—"Mobile Life™—expresses the
essence of wireless: a technology that has changed the way we
interact with the world and allowed us to be “present” when
we're not, share moments otherwise lost, do more, work smarter,
and live better.

As an official U.S. Department of Commerce International
Buyer Program (IBP) event, International CTIA WIRELESS
2009 extends a special welcome to international attendees who
will come from every continent to learn more about exciting
new wireless applications and emerging technologies.

What makes International CTTA WIRELESS 2009 special?
Special Interest Pavilions from Canada, China, Ireland, India,
Israel, Korea, Spain, Taiwan, and the UK the CTIA Emerging
Technology Awards; the Tower Technology Summit; the M2M
(Machine-to-Machine Zone); and more—including the CTIA
WIRELESS Gala and the Fashion in Motion show.

Join your countrys delegation to International CTIA WIRE-
LESS 2009 by contacting the U.S. Commercial Service office in your
country (www.buyusa.gov) or Kisme M. Williams, Marketing
Manager.  For more information or to register, wvisit
www.ctiashow.com or call 202-785-0081.

Kisme M. Williams, Marketing Manager
CTIA-The Wireless Association®

1400 16th Street, NW Suite 600
Washington, DC 20036 USA

TEL: 202-736-3247
FAX: 202-736-3686
Kwilliams@ctia.org
www.ctiashow.com
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(PP S CTIA WIRELESS 2009

April 1-3, 2009

Las Vegas Convention Center Las Vegas, NV www.ctia.org/ctiawireless

L

!

dbh>

\12

A Division of CTIA-The Wireless Association®
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The Wireless Association*
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Trade Shows Special Section

Automotive/Aviation/Marine Special Section

Trade Shows Featured in This
Issue of Commercial News USA

Industrial Fabrics Association
International (IFAI)

(Technical Textiles and Technologies)

October 21-23, 2008 in Charlotte, North Carolina
www.ifai.com

NACE

(Automotive Collision and Repair)
November 5-8, 2008 in Las Vegas
WW\W.naceexpo.com

International CES
(Consumer Electronics)
January 8-11. 200 in Las Vegas
WWW.CE.0rg

ProMat

(Material Handling and Logistics)
January 12-15, 2009 in Chicago
www.promatshow.com

The SHOT Show

(Shooting Sports and Equipment)
January 15-18, 2009 in Orlando, Florida
www.shotshow.org

International Builders Show
(Home Building Products and Service)
January 20 - 23, 2009 in Las Vegas
www.BuildersShow.com/International

World of Concrete

(Concrete and Construction Materials)
February 3-6, 2009 in Las Vegas
www,wirkdifcibcrete,ccom

IPC/APEX

(Printed Circuits)

March 31-April 2, 2009 in Las Vegas
WWW.ipc.org

CTIA-The Wireless Show

(Wireless Communications)

April 1-3, 2009 in Las Vegas
www.ctia.org/ctiawireless

National Restaurant Association Show
(Foodservice/Hospitality Products and Services)
May 16-19, 2009 in Chicago

www.restaurant.org

Gold Touch Inc.

New Alternative to
Chrome Plating

Cosmichrome is an
amazing decorative
alternative to expen-
sive and environmen-
tally hazardous chrome plating. Exclusive
formulation can be sprayed on like paint.
Unlike traditional electrolytic plating finishes,
it can be applied on wood, plastic, metal,
stone, glass, vinyl, paint, plaster—virtually
any properly prepared surface. Available in
gold, silver, bronze, chrome, and many hues
and patinas. Offers the decorative luster of
metal plate at a fraction of the cost.

Terry Collins, Vice President
Gold Touch Inc., Dept. CN
12801 Berea Road
Cleveland, OH 44111 USA

TEL: 216-941-7400
FAX: 216-941-7472

terry@goldtouchinc.com
www.goldtouchinc.com

Seiki International

Get a Grip with Tyre-Grip
Tyre-Grip is a spray-on
solution designed for safer
winter driving. It improves
traction 300% without the
hassle of chains. One spray
is effective up to 50 miles
on snowbound road sur-
face depending on road,
snow, and ice conditions.
Also available is “Shoe
Grip” that helps avoid
slipping on snow and icy
surfaces. Distributorships are available. For
more details, please contact them or visit
their website.

Tom Terayama
Seiki International Inc., Dept CN

23842 Hawthorne Blvd., Suite 201
Torrance, CA 90505 USA

TEL: 310-375-6100
FAX: 310-375-6620
info@autoindus.com
www.autoindus.com

Litebeams Inc.
Portable Airfield Lighting

-
ftl a #
e Portable runway & taxiway edge lights
o Long life lamps to 50,000 hours
® Helipad-HLZ lighting-portable
o Trailers-40, 60 & 80 lights capacity

o Obstruction lights
o Certified to FAAAC No. 150/5345-50A

Litebeams Inc.
223 W. Palm Avenue
Burbank, CA 91502 USA

10820

TEL: 818-843-2711
FAX: 818-843-2794
ron@litebeams.com
www.litebeams.com

Star-A-Liner

Cheetah Makes Automotive Frame and
Unibody Straightening Simply Fast
Star-A-Liner’s Chee-
tah Frame and Uni-
body Machines use a
straightforward, trou-
ble-free design. The
company manufac-
tures frame and uni-
body automotive collision repair machines
that can be configured with additional pulling
towers and accessories to fit an autobody
repair shop’s specific needs. Make your
vehicle straightening process Simply Fast
with Cheetah bodyshop frame racks from
Star-A-Liner.

Charley Beaton
Star-A-Liner, a division of CJJ, Inc., Dept CN

1210 Fortune Ave., P.O. Box 480
Detroit Lakes, MN 56502 USA
TEL: 218-847-2608

FAX: 218-847-9416
cheetah@staraliner.com
www.staraliner.com

1ts AllAboutYou,
[t's YOUR Show!
- T .. Mandalay Bay Resort &
Convention Center
Las Vegas, Nevada
March 31-April 2, 2009

PCB and Electronics Manufacturing |+
Trade Show P

Solve your manufacturing challenges, visit hundreds.of exhibitors,
and meet thousands of peers and industry experts:in board,
electronics assembly, manufacturing, and test issues. Take
advantage of 60+ full- and half-day courses and IPC standards
meetings. Focus on advanced technology, ReHS, lead free, and
SMT processes. Pre-register for free exhibit hall admission and
take advantage of free keynotes, posters, and forums.

+1 847-597-2860
shows@ipc.org

www.GolPCShows.org

DESIGN e PRINTED BOARDS e ELECTRONICS ASSEMBLY e TEST
11651
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Automotive/Aviation/Marine Special Section

AIM International Inc.

True Coolant Reduces Fuel
Consumption & Pollution
Governments and independ- T ——
ent agencies testing show % p==—i..
that adding AntiHeat Fuel & m{i‘;_u
Environment Saver once to ~
radiators reduces engine %
heat dramatically and ex-
haust pollution by 63%,
saves fuel up to 12%, stretches oil changes to
54,000 km. and increases efficiency. It is ideal
for long-running engines such as ambulances,
buses, taxis, police-cars, shipping trucks, fac-
tories, cooling-towers, trains, and ships. Fran-
chising package US $215. Special price for
environmental and humanitarian organizations.
Automotive Technology Group
AIM International Inc.

P.0. Box 15684
Boston, MA 02215-0013

TEL: 617-787-9797
FAX: 617-787-8787
aim-international@usa.net
www.aiminnovations.com

Battery Doctors

Business Opportunity
New patent pending
technology makes it
fast and easy to
recondition discarded
batteries without taking them apart. Proven
successful by more than 1,500 operators
worldwide, Battery Doctors turns dead bat-
teries into large profits. Batteries for cars,
motorcycles, boats, buses, trucks, construc-
tion, fleet vehicles, forklifts, golf carts...the
list is endless. We supply all product and
equipment including instructional video,
manual, marketing plan and support. Battery
Doctors is a division of ProTec International.

Battery Doctors, Dept. CN
1832 Cedar Oak Road
Placerville, CA 95667 USA

TEL: 530-622-8511

FAX: 530-622-5945
batteries@batterydoctors.com
www.batterydoctors.com

Scienco/FAST® Systems Inc.

INNOVATION that Makes Cents

Scienco/FAST® is an in- !
ternationally recognized L [
manufacturer of diverse, 1

proven industrial tech- 1
nologies and tablet -.-
products and top-notch 1 #& S
field services. As the SCIENCL/FASE
Smith & Loveless Commercial Division,
Scienco/FAST® serves such industries as
food processing; industrial (process) water;
municipal water/sewer systems; onsite,
marine and offshore wastewater treatment
systems. To receive an information packet
or find out how Scienco/FAST® can be your
solution for your next project, Call TODAY!

Jim Predeau, General Manager

Scienco/FAST® Systems Inc., Dept. CN

12977 Maurer Industrial Drive
Sunset Hills, MO 63127 USA

TEL: 314-645-6540

FAX: 314-645-6131
solutions@sciencofast.com
www.sciencofast.com

September/October 2008
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Your Prime Source for Radiator Components!
Premier supplier of radiator components, filler necks, hose

connections and other tubing-related products.

Custom Capabilities  Materials

e Engineer and design for e Brass
custom applications

* Copper
* Prototype services « Steel
* Production runs of « Stainless Steel
all quantities .
i ¢ Aluminum
* Filler necks manufactured
to SAE J164 standards

* Forming and bending

For unique requests, call Equinox

at (312) 226-7002.
12391

Contact us for a FREE
Gold Medal Fun Food
catalog and learn
chapter and verse of

- profit making with a wide
array of the best in
concession and snack
bar equipment and
supplies. This full color
catalog is yours for the
asking, and details
profit opportunities
that are yours for the taking!

-
———
= R

Contact David Garretson, International
Sale Manager, for details.

i,
(m GOLD MEDAL PRODUCTS CO.

10700 Medallion Drive Cincinnati, OH USA
(513) 769-7676 (513) 769-8500

WWW.gmpopcorn.com
10576
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Automotive/Aviation/Marine Special Section

Industrial Equipment
Special Section

Justice Brothers Inc.

Seeking Distributors for Qil
and Fuel System Products

Southern California based, Justice Brothers
Inc. manufactures a complete line of prod-
ucts for the automotive, farm & industrial
marketplace. Products include Fuel Injection
System Cleaner, Oil Treatment, Oil System
Cleaner, Engine Stop-Leak, Gas Treatment,
Diesel Fuel Treatment, Automatic Transmis-
sion Protectant, Radiator Stop-Leak, and
over 70 others. The Justice Brothers product
line is used and proven by the world’s top
racing teams and is respected by
professional mechanics throughout the
world as the highest quality products avail-
able. Justice Brother’s products can be
demonstrated against their competition and
shown to be better. Justice Brothers has
received the highly coveted E-award from
the United States government for export
excellence. Justice Brothers celebrates
more than 70 years in the automotive industry

and over 35 years experience in the
exporting of their products. Contact us today
to receive more information about our
products and distribution opportunities.

Victor Vininski

Justice Brothers Inc. Dept. CN
2734 E. Huntington Dr.

Duarte, CA 91010 USA

TEL: 626-359-9174

FAX: 626-357-2550
victorv@justicebrothers.com
www.justicebrothers.com

place for heavy equipment.

MicoMachines Inc.
7065 West Pointe Blvd. #320
Orlando, FL 32835 USA

Tel: 407-244-5555
Fax: 407-244-1213

Our complete stock list is on-line at

sales@micomachines.com

18

Founded in 1985, Mico Machines Inc.

has been providing quality used and new heavy
construction equipment to companies worldwide.
With a wide variety of used and new equipment
we can offer a lot more than other companies such
as worldwide shipping, a large inventory, and
great customer service. MicoMachines is your

Visit us online
to learn more
about us and to

find exactly the

type of heavy
M I equipment and

machinery you
[ MACHINES INC. | are looking for.

Commercial News USA « www.export.gov/cnusa

AIM International

PetroCure™: Natural Treatment of
Petrochemical Problems
Plant-based, reusable Petro-
Cure™ breaks down petro-
leum’s molecular bonding,
emulsifying, encapsulating,
biodegrading hydrocarbons,
separating and dehydrating
water. It saves time and cost in pigging,
recouping “slop-oil,” preventing cracking, neu-
tralizing hydrogen sulfide and acids, cleaning
tankers, hazardous spills and remediation,
decontaminating birds and mammals safely,
reducing API, smoothing pipeline flow, revitaliz-
ing low-yield wells. It is nontoxic, biodegradable,
non-corrosive, and environmentally useful.

12427

Environmental Technology Group
AIM International Inc., Dept. CN
P.O. Box 15684

Boston, MA 02215-0013 USA

TEL: 617-787-9797
FAX: 617-787-8787
aim-international@usa.net
www.aiminnovations.com

Electrlc Eel Mfg

Electric Eel Mfg. Seeks

International Distributors
Electric Eel Mfg. produces
a full range of professional
quality drain and sewer
cleaning equipment for
cleaning 1" to 18" (25-457
mm) diameter lines up to
650 ft. (198M). Products
include gasoline and electric

Py

powered sectional cable machlnes, drum
machines, manual units, high pressure
water jetters, and a line of pipeline inspec-
tion cameras. We are currently seeking
worldwide distributors and also welcome

any direct sales inquiries.

Mark Speranza

Electric Eel Mfg., Dept. CN
501 W. Leffel Lane
Springfield, OH 45501 USA
TEL: 937-323-4644

FAX: 937-323-3767
msperanza@electriceel.com
www.electriceel.com

Jones Truck Sales

Driven to Bring You the Best Quallty,
Service, and Value
For 49 years Jones
Truck Sales has been
providing pre-owned
commercial trucks, trail-
ers, construction equip-
ment and passenger
vehicles found in the
USA. They do it all from locating, inspections,
ownership clearance, full auction services,
ground and ocean transportation, even
financing. Take advantage of the low dollar
and contact Jones Truck Sales with your
equipment requests. See for yourself how
easy it is to do business in the USA.

Jones Truck Sales, Dept. CN

7360 PA Route 873, P.O. Box 127
Slatington, PA 18080 USA

TEL: 610-767-6371
FAX 610- 767 1088

,\’ truck il.com
www.jonestrucksales.com
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Industrial Equipment Special Section

Environmental

West Coast Chain Mfg. Co.

Industrial Tool Retractors
West Coast Chain’s indus-
trial tool retractors are eas-
ily mounted to any surface.
These light tool balancers
reduce worker fatigue and
increase efficiency by
decreasing perceived tool
weight and increasing workplace organiza-
tion. They are perfect to retain quality control
gauges at workstations, aiding compliance
with quality control certification. They are
also used as theft deterrent retractors to
protect high value, lightweight items.They
are used in the automotive, medical, and

mechanical industries.
10769

Maria Gasparini

West Coast Chain Mfg. Co., Dept. CN
4245 Pacific Privado

Ontario, CA 91761 USA

TEL: 909-923-7800

FAX: 909-923-0024

intlsales@keybak.com
www.keybak.com

Distributors
MarChem

Wanted

MarChem Coated aancs
Fabrics manufac- === —

tures coated tex-

tiles for the marine, awning, camping, tent,
safety and outdoor recreational industries.
Fabrics are treated for resistance to fire,
water, mildew, weather, rot and abrasion. We
are looking for marine and awning fabric and
supply distributors to represent our products.
Distributor partnerships are available in vari-
ous countries. More information can be found
on our Web site. Product samples are avail-
able by contacting us via e-mail.

Richard Yale, Sales Manager
MarChem Coated Fabrics, Inc.
500 Orchard St.

New Haven, MO 63068 USA
TEL: 573-237-4444

FAX 573- 237 4491

WWW. marchemcoatedfabrlcs com

Better Packages Inc.

Rugged Dispensers and Environmentally
Friendly Packaging Tape

Better Packages® has manufactured the
world’s most recognized and trusted brand
of dispensers for paper tape (also known as
gummed tape and water-activated tape)
since 1917. Better Pack® Dispensers and
BetterSeal Secure Tape® (paper tape) are
sold and supported by a global network of
authorized distributors and are the perfect
choice in any industry that needs to create a
professional, secure or environmentally-
friendly seal on corrugated cartons. Better
Pack dispensers are Conformite Europeene
approved and meet or exceed Federal Com-
munications Commission, Underwriters
Laboratories (UL), Canadian Standards As-
sociation (CSA) and CUL (combined CSA &
UL) regulatory requirements for electronic
and operational safety. They have an aver-
age useful life of 16 to 20 years. BetterSeal
Secure Tape bonds with the carton for a

Axis Overseas

MRO & Equipment Maintenance Supplies
Axis Overseas of- id
fers a wide range of

products in several &
categories including  «=
welding  supplies,

safety supplies, industrial tools and hardware,
pneumatic tools and accessories, and janitorial
supplies. In addition, we supply parts for off-
road construction equipment from either OEM
or aftermarket sources. For your rigging crew
we offer lifting slings of polyester or wire rope
and shackles of various types. Contact Axis
Overseas today to receive more information
about our product line.

AXIS

Sales Department

Axis Overseas LLC, Dept. CN
1705 Hwy 59, Suite 1258
Mandeville, LA 70448 USA
TEL: 504-273-5108

FAX: 601-488-0072
sales@axisoverseas.com
www.axisoverseas.com

September/October 2008

BetterSeal Secure Tape

tamper-evident seal that stands up to
extreme heat, humidity, and cold; is 100%
biodegradable; and made from renewable
resources. Contact our corporate headquar-
ters to learn about our products and world-
wide distribution opportunities.

Jeffrey Deacon, VP Sales & Marketing
Better Packages, Inc., Dept. CN

255 Canal Street

Shelton, CT 06484 USA

TEL: 203-926-3711
FAX: 203-926-3705
info@betterpackages.com
www.betterpackages.com

KAFKO

[[{I{[] INTERNATIONAL LTD. Bl J¥eYe [I{a 3
] " 0il Spill Booms
Waterbased F_B‘ »
' Cleaners

Environmentally Safe

Bio-Microbics Inc.

Distributors Wanted
BIO-micROBICS

Better Waler. Better World.
Bio-Microbics manufactures proven waste-
water and storm water treatment systems that
provide solutions for decentralized homes,
clustered subdivisions, and commercial prop-
erties around the globe. At Bio-Microbics, we
believe the innovative use of basic compo-
nents that make up the FAST® Wastewater
System is an important part of a sustainable
future for the planet. Our advanced Waste-
water and Stormwater Treatment products
help to make better water...for a better world.

Aqua Purification

Bio-Microbics Inc., Dept. CN b
Automatic Filtration System
media of microporous,

8450 Cole Parkway

Shawnee, KS 66227 USA

Aqua Purification has

designed a new and

fully automatic water

rough granules results

in the trapping of dirt, silt, and suspended
organic matter, producing high quality water.

TEL: 913-422-0707

FAX: 913-422-0808
www.biomicrobics.com
sales@biomicrobics.com

filtration system for res-
idential and commer-
cial use. It is controlled
by a reliable and easy
to use microprocessor
while a special new

Aqua Purification Systems Inc.

FAX (USA): 408-225-7974
sales@aquapurification.com
www.aquapurification.com

Windscreen
- Treatments &
Absorbent Cleaners
& Rolls o
www.oileater.com

tel: 018477630333 e-mail exportsales@kafkointl.com
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Global Appalachia Special Section

Global Appalachia

Special Section

Featuring Products & Services from the

Kellett Enteprises Inc.

Kellett Enterprises Seeks International
Distributors for Vibration Pads

Since 1960, Kellett Enterprises has been re-
solving vibration issues around the world.
There are “look alike” shake absorber pads
around, but that’s where the similarity ends.
Simply put, businesses using the Kellett LP-
13 Shake Absorber® Vibration Isolation Pad
benefit from the most advanced energy and
cost saving technology available in any
shake absorber pad. The LP-13 Shake Ab-
sorber pads control vibration and noise like
no other pad on the market. It installs easily
and adds life to machinery and parts. The re-
sult is an overall reduction in maintenance
costs. The LP-13 is unaffected by grease, oil,
and water. Some of the many applications
where the LP-13 has successfully isolated vi-
bration include weaving machines, lab equip-
ment, industrial fans and motors, operator
cabs, hydraulic presses, bridge construction,
conveyor belts and so much more. Contact
them todav for more information.

Reduces
Vilrra tion!

Eedii r'~_
Nofse!

RE@®

KELLETT ENTERPRISES, INC

Kellett Enterprises Inc., Dept. CN
201 Beverly Road
Greenville, SC 29609 USA

TEL: 864-244-7248
FAX: 864-292-8612
info@kellettent.com
www.kellettent.com

Superlex Premium Power Batteries

Business Opportunity

An immediate opportunity is available for
battery distributors worldwide. Superlex Pre-
mium Power Batteries are proudly manu-
factured in the U.S. Team up with a proven
leader in the battery industry with more than
25 years of experience. Superlex Premium
Power Batteries are marketed by Superior
Battery Manufacturing Co. Inc. They offer a
full line of automotive, commercial, marine,
and lawn and garden batteries. A full line of
marketing materials is available for qualified

distributors. TS16949 certified .
74
4
/4

[PREMIUM|POWERIBATTERIES]

36919

20

ij Goodead

ium Power i
P.O. Box 950 Dept. CN
Russell Springs, KY 42642 USA
TEL: 270-866-6056
FAX: 270-866-6066
rgoodearl@superiorbattery.com

www.superiorbattery.com
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Appalachian Region of the United States

The Ultimate On-Ground Pool

Crestwood offers [

a real wood pool
that incorporates
the optimum fea-
tures of both in- =
ground and above-ground pools into what is
the ultimate on-ground pool. Naturally beau-
tiful, real wood construction offers unparal-
leled strength and superior insulating
characteristics. Innovative designs include
exclusive walk-in stairs, multi-purpose cop-
ing with a built-in receiver for beaded liner
and winter cover, 20 mil virgin vinyl full print/
tile border liner, and foam insulator/protec-
tor. Distributors and dealers wanted.

Richard Vultaggio

Crestwood Pools Inc., Dept. CN

220 Stage Road
Vestal, NY 13850 USA

TEL: 607-786-0010
FAX: 607-786-0514
info@crestwoodpools.com
www.crestwoodpools.com

Leading the Way in Mobile Technology
Medical Coaches [

Inc., founded in @'—'—'
1949, remains | . W == = .f“
privately heldand | s @ .

has been SO

9001 Certified since 1995. They have built
over 10,000 mobile medical units for more
than 110 different countries and specialize
in all types of mobile medical units, specifi-
cally medical exam, dental, disaster, blood
collection, PET/CT, MRI, digital mammogra-
phy, CT, and any custom layout. Worldwide,
trained service representatives ensure rapid
responses to service calls. Contact them,
you will not be disappointed.

Chad Smith, Marketing Director

Medical Coaches Inc., Dept. CN

399 County Highway 58, P.O. Box 129
Oneonta, NY 13820 USA

TEL: 607-432-1333

FAX: 607-432-8190
csmith@medcoach.com
www.medcoach.com
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Global Appalachia Special Section

Penn United Technologies

High Precision Manufacturing
and Total Automated Solutions

P A, |
&)PENN UNITED" ey

ISO 9001 certified with more than 37 years
of high precision manufacturing expertise,
Penn United offers in-die assembly of parts,
automated assembly equipment, in-die ma-
chining, integration of processes, bandolier-
ing of various parts, smart dies, in-line vision
inspection, turnkey production systems, part
stacking solutions, and automated press
equipment. They also offer high precision
machining, tungsten/silicon carbide compo-
nents, and metal stamping. Bring your tough
manufacturing challenges to Penn United.

Penn United Technologies Inc., Dept. CN
799 North Pike Road
Cabot, PA 16023 USA

TEL: 724-352-1507

FAX: 724-352-4970

www.pennunited.com
_service@p

Mobile Concepts by Scotty
e —

Seeking
Distributors
for Custom
Trailers
Mobile Concepts vehicles are designed for
on- or off-road travel and used by govern-
ment and military, fire and police brigades,
utility companies, construction firms, and
other organizations. With more than 50
years experience in manufacturing custom
trailers, they can offer you command cen-
ters, training trailers, mobile classrooms,
bunk houses, restroom/shower trailers, and
other custom designs. All trailers built at
their U.S. manufacturing facility and can be
towed by a standard pickup truck.

Anne Degre, VP Sales & Marketing

Mobile Concepts by Scotty, Dept. CN

480 Bessemer Road
Mt Pleasant, PA 15666 USA

TEL: 724-542-7640
FAX: 724-542-7648

i.com

com

g P
www.mobileconcepts.com

Buy American Products

Importers worldwide:

You have an opportunity to maximize your profits
by purchasing products made in the USA. Now is
a great time to buy American products and serv-
ices. The relatively low value of the dollar means
that bargains are available from U.S. exporters.

Contact advertisers in Commercial News USA directly
or use our Reader Service response card on Page 35.

September/October 2008

Precision Panelized Products

The World Is 3P’s Market

Precision Panelized Products manufactures
custom homes utilizing panelized wall con-
struction that will save you money. Panel-
ized wall construction is the manufacturing
of wall panels in a factory using stationary
computer-aided equipment and delivering
them to the construction site. The combined
experience of the 3P senior staff exceeds 50
years in the custom home building industry.
Visit our website at www.3p-panels.com.

Vern Rouselle, Sales & Marketing Director
Precision Panelized Products, Dept. CN

108 North Oak Street
Seneca, SC 29678 USA

TEL: 864-973-9860
FAX: 864-973-9630

vern@3p-panels.com
www.3p-panels.com

Used School Buses at Auction

Welcome to 422
Sales. Organiza-
tions and individu-
als may purchase
used school buses
at auction in the
United States for export. Laws require
schools and contractors to retire buses be-
fore the end of their useful lives. Every year,
exporters purchase hundreds of such buses
at our auctions for school, public and private
transportation, tourism, churches, etc. This
is an easy and affordable way to buy a large
number of buses. Contact us today for per-

sonal attention!
11719

Donna Jackson, Bus Coordinator
422 Sales, Dept. CN

190-192 Fisher Rd.

Slippery Rock, PA 16057 USA
TEL: 724-368-8885

FAX: 724-368-8774
djackson@422sales.com
www.422sales.com

Quixote Transportation Technologies Inc.
Traffic and Weather Sensors

Luixote

Quixote Transportation Technologies Inc.
(QTT) supplies portable traffic sensors for de-
tecting vehicle count, speed, and classifica-
tion. Accurate and reliable options include
using Vehicle Magnetic Imaging (VMI) or
radar classification technology for detection of
vehicles. In addition, QTT is your complete
source for Road/Runway Weather Informa-
tion Systems (RWIS) including fixed sensors
for detecting atmospheric and pavement con-
ditions, and mobile weather sensors for de-
tection of air and pavement temperatures.

Quixote Transportation Technologies Inc.
P.O. Box 260, Dept. CN
Mt. Braddock, PA 15465 USA

TEL: +1-314-569-1002

FAX: +1-314-569-3567
gttmarketing@quixotecorp.com
www.gttinc.com

BrakeQuip LLC

Unique Opportunity for On-site, Custom-
Made Automotive Hoses and Tubes

BrakeQuip is seeking
master distributors in
selected countries to
market a unique and
economical manufac-
turing system that
allows shop owners
to make any brake or
clutch hose assembly
at the point of sale...
instantly. All items pro-
duced comply with all
international standards. Further information
can be found at www.brakequip.com.

Fred Anderson, President
BrakeQuip LLC, Dept. CN
1470 Amherst Road

Knoxville, TN 37909-1264 USA
TEL: 865-251-9194

FAX: 865-251-9187
fred@brakequip.com
www.brakequip.com

Cardinal Resources LLC

Clean Water, Clean Environment,
Worldwide

Cardinal Resources offers a variety of inno-
vative alternative energy and low energy sys-
tems for water supply, wastewater, storm
water, rainwater harvesting, and environmen-
tal clean-up in fifteen countries. One part of
Cardinal Resources’ solutions is the Red Bird
System, a solar-powered water treatment
system that produces clean water at fractions
of a cent per gallon for 2,000 people a day
without the need of existing infrastructure. It
is a high-tech solution designed to function in
a low-tech environment. Cardinal Resources
also provides environmental and engineering
services which include environmental
assessments, remediation, and environmen-
tal liability assessment. They are committed
to developing environmental solutions
and systems that promote sustainability at
the same time economically solve real world
problems. All life, all business depends
on water.

Commercial News USA « www.export.gov/cnusa

CARDINAL

RESOURCES

Kevin R. Jones, President
Cardinal Resources LLC, Dept. CN
1505 E Carson Street, Suite 200
Pittsburgh, PA 15203 USA

TEL: 412-374-0989

FAX: 412-374-0959
kjones@cardinalres.com
www.cardinalres.com
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Medical/Scientific Products & Equipment

Medcorp International
Venoscope Il Transilluminator

The Venoscope |l is designed
to safely and effectively locate
hard-to-find veins. The Veno-
scope I utilizes high-intensity
dual-wavelength LED lights to
illuminate veins, making it
safer and easier for medical
professionals and their pa-
tients. It’'s light, portable, and
effective in many areas includ-
ing adult, neonatal and pedi-
atric IV therapy, blood draws, sclerotherapy,
ambulatory phlebectomy, determining vein
size, direction of vein travel, and in the veri-
fication of patency of veins.

Dave Berberian, President

Medcorp International, Dept. CN

25612 Stratford Place

Laguna Hills, CA 92653-7509 USA
TEL: 949-582-0313

FAX: 949-582-3747
medcorpint@cox.net
www.medcorpint.com

| PDQ PRECISION INC.

AQUEOUS-WATERLESS

In use by Hospitals and
Medical Facilities

U5 FDA Registered Class Il Device
for Cleaning Medical Equipment ($E197753)

Distilled, Da-lonized or
clean filtered waler is
instantly converted info
high pressure steam
vapor, super-heated
which penetrates even
the most difficult areas
1o remove debris,
protein, blood, etc.

The steam vapor
evaporates leaving a
DAY, sanitized area -
prior to sterilization.

(SEE OUR WEB SITE FOR
INDEPENDENT LAB RESILTS)

CLEANING DONE
IN SECONDS!!!

11018
www.minimaxcleaner.com

Iﬁl [Jal8) PRECISION INC.

1433 Roosevelt Ave.
National City, CA 91950
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Distributors Wanted

Little Sucker has be-
come the product of
choice with nurses,
respiratory therapists,
and in many hospi-
tals in the U.S. Little
Suckers replace up to three products with
just one Little Sucker. Our three sizes, Pre-
emie, Standard, and Nasal Tip, are ideal for
oral and nasal suctioning in the nursery
(labor and delivery), neonatal intensive care,
pediatric intensive care, and emergency
departments. Please contact us for samples
and pricing.

4

Dave Berberian

Medcorp International, Dept. CN
25612 Stratford Place

Laguna Hills, CA 92653 USA
TEL: 949-582-0313

FAX: 949-582-3747
Medcorpint@cox.net

www. Neotechproducts.com

50 Natural Health Products that Work
Bell  Lifestyle :
Products is a
manufacturer of
a broad range of
natural health
products that re-
ally work well. They are looking for importers
around the world to make the products a
success in other countries by providing dis-
tribution to retail stores and promoting the
products with advertising. Bell successfully
does this in Canada and the USA already.
All products have a proven track record with
testimonials from happy people on the Bell
Lifestyle Products website.

Bell Lifestyle Products Inc., Dept CN

07090 68th Street
South Haven, MI 49090 USA

TEL: 905-820-7000
FAX: 905-820-8000
www.BellLifestyleProducts.com

Serola Biomechanics

International Distributors Wanted for
Serola Sacroiliac Belt

The Serola Sacroiliac Belt is the only belt
designed to normalize function in the SI
joint. Because of the stability the Serola Belt
gives to the base of your spine, strength is
increased throughout your back, hips, and
legs. Chances of injury are reduced consid-
erably during work or play. Features include
non-elastic first layer, hook and loop clo-
sures that allow proper application tension,
and double pull elastic which provides com-
pression and resilience. The new improved
version replaces the cotton webbing with
open cell urethane webbing which provides
comfort and great grip to body. The Serola
Belt is based on years of research into bio-
mechanics by Dr. Serola as discussed in the
Serola Theory on his website. We are look-
ing for well-established wholesale distribu-
tors in the orthopedic industry and will
consider inquiries from physiotherapists,
chiropractors, and osteopaths.

NEW & IMPROVED
SEROLA SACROILIAC BELT
Rick Serola, DC.

Serola Biomechanics Inc., Dept. CN
5281 Zenith Parkway
Loves Park, IL 61111 USA

TEL: 815-636-2780
FAX: 815-636-2781
rick@serola.net

www.SEROLA.net

NDC Laboratories

Distributors Wanted for

Germ-Killing Products

NDC Laboratories is a pharmaceutical man-
ufacturing company whose product lines of
lotions and creams are based on the newer,
more effective technology of killing germs
with a broad spectrum antimicrobial capa-
bility. Our products are more effective than
products using the older, more limited, anti-
bacterial or antifungal germ killing capabil-
ity. NDC’s broadspectrum antimicrobial
technology is available in a wide variety of
products including disinfectant sprays,
lotions, and a top-selling doctor-recom-
mended nail solution for infected toenails
and fingernails. We are looking for well-es-
tablished wholesale distributors and brokers
in the “over the counter” pharmaceutical
industry and marketplace—with good contacts
with mass merchandisers and retail chains.
We will consider inquiries from agents, bro-
kers, or wholesale distributors.

Commercial News USA « www.export.gov/cnusa

RECLEAR YOUR
INFECTED NAl"ﬁs

NDC Laboratories, Dept. CN
112 North Curry St.
Carson City, NV 89703 USA

TEL: 775-322-1333
FAX: 775-327-4999
Info@NDCLabs.com
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Medical/Scientific Products

& Equipment
Seeking Distributors: Microscopes and
Other Laboratory Products ‘
LW Scientific is a leading :
manufacturer of micro- '
scopes and centrifuges for
the medical, veterinary, e, d
dental, educational, and in- “ :
dustrial markets. The new LW Scientific I-4
microscope offers quality infinity optics at a
savings of 50% over other infinity micro-
scopes. LW Scientific microscopes now offer
the best technology available for disease
diagnosis—the new, portable Lumin
fluorescing lens and compact illuminator.
This affordable system converts a standard
microscope into a fluorescing microscope.

Carol James, International Sales Manager

LW Scientific Inc., Dept. CN

865 Marathon Parkway

Lawrenceville, GA 30045 USA

TEL: 770-270-1394, ext. 4343
FAX: 770-270-2389

10834

carolj@lwscientific.com
www.lwscientific.com

McLean International Marketing .

Your Source for Safety and Other Products
from American Manufacturers

We represent all the leading manufacturers in
occupational health and safety, welding,
industrial, oilfield and construction industries.
Our database allows you to search for tens of
thousands of products from several hundred
American companies. We work closely with
importer distributors and seek more in your
country. Consolidating your orders under one
bill of lading is our specialty. Logistics, price
and service is why we have been in business
since 1979.

Jack Greeley

McLean International Marketing Inc., Dept. CN
P.O. Box 535

Mequon, WI 53092 USA

TEL: 262-242-0958
FAX: 262-242-6644
jgre6266@aol.com
www.mcleansafety.com

10866

Information Technology/ Safety & Security
Telecommunications
Agents Wanted — Slip Resistant Chemicals
Wholesale & Retail GLOB iy

One application
makes all types of
floors slip-resistant
for five years, in-
doors or outdoors.
Use on tile, mar-
ble, granite, ce-
ment, wood, etc.
Seeking exclusive
distributors in vari-
ous international
markets.

Callback, VolP & Mobile VolP

* Online, Web-based business

¢ Sell telephone & VoIP Cards 24/7

* Highest Quality Callback & VolP

* Highest Level of Agent Support

* Professional Support & Routing

* Network includes 12+ TIER 1 carriers

* 20%-40% commissions/profits

* Low rates and volume discounts

* Agents enjoy Complete control

¢ Balance and call detail in real time

e Popular with Call Shops & Businesses

* Call to and from any country

* PC2Ph, Ph2Ph & Mobile VoIP

* Branded Agent Websites Available
GlobalTel, Dept. CN

7999 N. Federal Highway, Suite 400
Boca Raton, FL 33487 USA

Stan Handman, President
Trusty-Step International, Dept. CN
271 Western Ave.

Lynn, MA 01904 USA

TEL: 781-598-1400
FAX: 781-598-4937
safety@trusty-step.com
www.trusty-step.com

Tel: 561-999-9116 x112
CNUSA902@GlobalTel.com
www.CallMeBack.net

United Safety Apparatus Inc.

Steering Control Device Saves Lives

United Safety Apparatus Inc., manufacturer s ’ ——

of Safe-T-Plus Steering Control, in Atlanta, — e =
Georgia, USA, is seeking professional Dis-
tributor organizations to deliver its product ——
line to the global marketplace. Safe-T-Plus —! M T ren ' —
was founded on the principle of enhancing
the driving experience and saving lives.
Safe-T-Plus is used on vehicles worldwide.
Some applications include heavy-duty, light
fleet, and commercial trucks; school and
shuttle buses; passenger trucks; sport utility
vehicles; and most large automobiles. For
more information on becoming a Safe-T-Plus
Product and Service Distributor please con-
tact them through the provided information.

T WD)

Bryan Maggi

United Safety Apparatus Inc., Dept. CN
2544 Lantrac Court

Decatur, GA 30035 USA

TEL: 770-322-8727
FAX: 770-322-9737
global@safe-t-plus.com
www.safe-t-plus.com

SAFE T PLUS

Steering Control

SERVING THE WORLD WITH AMERICA’S FINEST EMERGENCY
MEDICAL, RESCUE AND FIRE FIGHTING VEHICLES

« Ambulance and Rescue Vehicles

« Homeland Security Vehicles

- Firefighting Apparatus

+ Mobile Health Clinics

+ All Makes and Models, New and Used

« Full Equipment Packages

« In Country Training and Spare Parts Packages

+ Shipping/Freight Forwarding Service Available

www.emergencyvehiclecenter.com ¢ exports@emergencyvehiclecenter.com
2444 Ridgeway Blvd., Bldg. 500, Manchester, NJ 08759 ¢ 732.657.1104 ¢ Fax: 732.657.7955

ST

FIRST PRIORITY

10505
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Business Services

For Sale: American Company with Proven Trademark
Purebred’ Produces Pet Food of Uncompromising
Quality for the Discriminating Consumer

The Purebred Company Inc., a marketer and distributor of its
own formulated line of premium dog and cat foods, is for sale.
The company’s product has appeared on retail shelves throughout
the United States and in 13 foreign countries. Presently, the com-
pany sells primarily through veterinarians, kennels and breeders.

Company History

Jetf Diehl established the company in 1984, building on 15
years of solid distribution experience gained from working
with such companies as Hill's* and IAMS®. It was the relation-
ship with these companies that served as a catalyst in the for-
mation of Purebred.

Diehl sought to formulate an exceptional product free of by-
products and not subject to commodity based pricing. This
philosophy allows for a consistent product line easily commu-
nicated to the discriminating consumer. Purebred adheres to
the Association of American Feed Control Officials
(AAFCO) nutrient allowances (“profiles”) and includes the
often-omitted bioavailability values. “The pet food industry is
laden with abuse and charges of deceit in product claims,” said
Diehl, “Purebred meticulously strives to eliminate this over-
shadowing opinion by clearly informing the consumer.”

The company simultaneously began building a brand, its
most critical value proposition. “The Purebred trademark is
synonymous with excellence; its intrinsic connotation stirs a
highly positive reaction in the consumers mind when associat-
ed with pet food products,” said Diehl. “The target market for
premium pet food products understands ‘Purebred, and that is
critical to any brand’s success.”

In addition to its U.S. trademarks, the company also has a
trademark in Japan. “To own these trademarks is to own an
image in itself,” noted Diehl, “one that does not require

PUREBRF L; 7]
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clarification; a marketing aspect which has ensnared the
largest of manufacturers to pay millions for its use.”

Purebred is a federally registered, incontestable trademark
for pet food related items. In addition, The Purebred Compa-
ny owns trademarks for Purebred with the ribbon design, and
the phrase “There is only one Purebred.”

Growth Opportunities

Purebred is not restricted to particular geographic bound-
aries, and it has the potential to be distributed throughout
domestic and international markets. The worldwide pet food
market topped $45 billion in 2007, underscoring the potential
for increased sales.

Purebred’s markets are growing, thanks to the company’s
marketing efforts. A strategic acquisition would open addi-
tional distribution channels branded by a strong and clear
trademark; that mark is Purebred’

For more information about the Purebred company, send
email to purebred@att.net

Jeff Diehl, President
The Purebred Company
PO Box 370122

Denver, CO 80237 USA

TEL: 303-750-2600

FAX: 303-597-0075
purebred@att.net
www.purebredcompany.com

GSV

68011
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For Sale:

Unigue American Company

Purebred — a U.S. manufac-
turer of premium-quality
pet foods and a recognized
international brand —
offered for sale by its owner.
This is a rare opportunity

to own a business in a
strong industry with high
profit margins.

HREBRFD ‘PUR ‘PURFERED- ~]:||1[D

e Established in 1984
e Peak profit margin for the company of 28.7%

e Purebred® Purebred with Design® There Is Only q
One Purebred® are incontestable U.S. registered
trademarks with the U.S. Patent and Trademark Office

¢ Doing business in a $15.2 billion U.S. pet food market

* Worldwide retail sales of dog and cat food topped bﬁ
US$45 billion in 2007. =%

e Multiple sales/marketing/distribution channels, { j
including veterinary professionals and retail outlets £

¢ Excellent opportunity to expand into markets such as
Japan, Canada, Mexico, Thailand, and Australia i r -l
W

e Headquartered in Denver, Colorado USA, the company
can be operated from virtually anywhere in the world.

¢ Purebred’s commitment to uncompromising quality and
attention to detail make it the finest pet food in the world.

PUREBRED

Own a Valuable Business and a U.S. Trademarked Brand

For information on how you can own The Purebred Company Inc.
Send an e-mail to purebred@att.net, Call 303-750-2600, or Fax 303-597-0075.

www.purebredcompany.com

11089



Business Services

Tap Into a Multi-billion
Dollar Industry

The Imprintor Pad Printing
System lets you print any-
thing on any thing! It is easy
and cost-effective. At only
$1,295, the machine pays
for itself within the first few
times you use it. Imprint
names, logos, and custom
designs on a wide variety of
items including golf balls,
mugs, pens, napkins and
more! Call today for your
free catalog, free sample,
and video.

Imprintor

Dept.# CNU908

345 N. Lewis Avenue
Oglesby, IL 61348 USA

TEL: 866-663-8373
FAX: 815-883-3025

service@imprintor.com
www.imprintor.com

Y
Gute\?vlary To

California

OPENING NEW
MARKETS
WORLDWIDE

Attention Exporters
and Importers, CITD
is your source for:

® |nternafional trade
assistance.

® One-on-one consulting.

® Workshops and
information.

© Online resources.

For information about importing
or exporting in California,
send us an e-mail at info@citd.org

Or visit our website at
www.citd.org

12293

Partners:

michael@labertewlaw.com
www.labertewlaw.com

Clippership RV

Labertew & Associates

* To invest in Western

If you have answered “yes’, we can help.

* Professional and Experienced

TEL: 1-801-424-3555

Business

Opportunity

in Alaska

and has grown into

up-to-date fleet, excellent customer base,

Do you wish to come to the U.S:
* To open or expand your
business?
* To educate your children?
markets? i
* Do you have at least
USD$200,000 to invest for a US
Business Visa?
¢ All Countries & Languages
¢ Investment & Legal Advice
* Management Consulting
* Cross Border Transactions
Michael L. Labertew, Attorney at Law
Labertew & Associates, LLC
Investment, Business
& Immigration Advisors
FAX: 1-801-365-7314
Clippership RV was
established in 1982
a successful motor
home and car rental service. The company
is now available for sale to the right buyer. It
is a turnkey operation with a large inventory,
and situated in a prime location in Anchor-
age. It has been awarded a Better Business
of the Year honor by the Better Business
Bureau. Serious inquiries only. Ask for Luda.

Luda Gashenko
Clippership RV, Dept. CN
5401 Old Seward Hwy.
Anchorage, AK 99518 USA
TEL: 907-562-7051

FAX: 907-562-7053
info@clippershiprv.com
www.clippershiprv.com

Anna Zuniga, Dir. of Export Sales

Chef Paul Prudhomme’s Magic Seasoning Blends Inc.
P.O. Box 23342, Dept. CN

New Orleans, LA 70183 USA

TEL: 504-731-3522

FAX: 504-731-3576
azuniga@chefpaul.com
www.chefpaul.com

Hotel & Restaurant Equipment/

Food/Food Processing

Chef Paul Prudhomme’s Magic
Seasoning Blends®

Chef Paul Prudhomme’s
All Natural Seasonings

Now operating out of a new 125,000 square-
foot plant outside of New Orleans, Louisiana,
Magic Seasoning Blends® has a 23-year his-
tory of providing chefs and home cooks with
more than 30 seasoning blends, sauces,
marinades and dry chiles. Export markets in-
clude 25 countries that use retail, foodservice
or bulk ingredients of Magic Seasoning
Blends products. Custom blending is a grow-
ing specialty including private label blends for
supermarkets or restaurant chains. Original
seven blends are Poultry Magic® Meat
Magic®, Vegetable Magic®, Pork & Veal
Magic®, Blackened Steak Magic® and Black-
ened Redfish Magic®. Other varieties are Bar-
becue Magic®, Fajita Magic®, Salmon Magic?®,
Salt Free Magic®, Magic Seasoning Salt®,
Gravy & Gumbo Magic®, Sweetie Magic® and
Shrimp Magic®. Chef Paul also offers four
Magic Sauce & Marinades® (Teriyaki,
Louisiana Red Pepper, Chipotle and Sun
Dried Tomato) and Magic Pepper Sauce®—
all available in retail and foodservice size
packaging. Importer inquiries welcomed.

Best Value

of Any Hand Dryer
Made in the U.S.A. MODELS

AS LOW AS

$92

Commercial News USA « www.export.gov/cnusa

Over 20 Models in Stock
for Worldwide Shipping

eeking Importers / International Distributors

Aamerican dryer

www.americandryer.com | sales@americandryer.com

10-15

SECOND
DRY TIME

Creating Quality Hand
Dryers for Over 55 Years
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Non-Toxic Mosquito Patch

AgraCo’s Non-Toxic Mos- Mosquito
quito Patch is a safe alter- Piach
native to harsh chemicals %

or smelly oils. You put the ol
patch on any non-hairy,
dry skin area two to three
hours before needed. The
protection will last up to 36 hours. Our patch
is a safe, natural way to protect against mos-
quitoes, gnats, and flies. Select distribution
rights are still available.

The Mosguisn Patch

David Webster, CEO

AgraCo Technologies, Dept. CN
151 W. Marshall Street, Bldg. 2, Suite 200
Norristown, PA 19401 USA

TEL: 610-239-7001
FAX: 610239-7003
Dwebster@agraco.com
www.agraco.com

Matrix Pro-Systems

Cover Cracked Floors, Tile, Concrete,
and Wood Surfaces
Matrix introduces the
MTX-8000 “Baked On
Flooring System.” It
uses the exclusive
high impact and chem-
ical resistant Matrix
coating and can create
hundreds of high gloss
colors or a faux granite finish. Easy to clean
and with a slip resistant finish, it is available
in 110V and 220V and uses an exclusive
aliphatic urethane technology. Coated floors
are usable one day after application. Great for
outdoor decks and interior floors.

John Kott, President

Matrix Pro Systems

27161 Burbank St.

Foothill Ranch, CA 92610 USA

TEL: 949-770-2316 12357
FAX: 949-770-5101

" t i L Y t com
www.matrixpro-systems.com

LIFETIME

www.lifetime.com
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Consumer Goods

PowerTech, Inc.

@ Smith &Wesson'

Seeking International Distribution for
Smith & Wesson Flashlights

Powertech, Inc., the worldwide manufacturer
of Smith & Wesson Flashlights, is seeking to
expand international distribution in the sport-
ing goods, law enforcement, security, and
general merchandise categories. Powertech
features a full line of state-of-the-art CREE,
Luxeon, multi-LED, and ultra-bright xenon
flashlights for a lifetime of use. S&W Flash-
lights combine the latest technology and
flashlight engineering with an internationally
recognized brand name. Customer service,
lead time, and individual attention are top
priority. With margins among the highest in
the industry, dealers can expect increased
profits over other competing brands. Please
contact PowerTech today to receive more
information about products and distribution
opportunities. Smith & Wesson is registered
trademark of Smith & Wesson Corp. used
under license by PowerTech, Inc.

FLASHLIGHTS

Mairead House

360 East South Street
Collierville, TN 38017 USA

PowerTech/S&W Flashlights, Dept. CN

TEL: 901-850-9393

FAX: 901-850-9797
mhouse@powertechinc.com
www.swflashlights.com

Eneflux-Armtek Magnetics

Patented Non-Chemical Fluid Treatment

Eneflux-ArmtekMagnetics is a U.S.-based
manufacturer offering flexible dealer and
distributor programs for their patented line
of magnetic fluid treatment products. Their
time-tested, commercially proven systems
reduce mineral scale build-up and associ-
ated hard water problems without chemicals
of any kind. Systems for industrial use as
well as for the home market are available.
ENEFLOW® Fluid Dynamic Power Cells are
designed for sale to industrial and commer-
cial customers while WATER-BUDDY?® is
designed for sale to the home water treat-
ment market. FUEL-BUDDY® increases
engine efficiency and reduces harmful
emissions in all types of vehicles. Represent
one or all of these products—exclusivity is
available.

For more information visit our websites:
www.eneflow.com, www.water-buddy.com,
or www.fuel-buddy.com.

Andrew S. Janczak
Eneflux-Armtek Magnetics
6 Platinum Court

Medford, NY 11763-2251

TEL: 215-504-1000
FAX: 215-504-1001
asj@eamagnetics.com
www.eneflow.com

Lifetime Products, Inc.

sales@lifetime.com
Ph. 1.800.242.3865

Fax 1.801.728.1954
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Homewatch CareGivers

Franchising

Maui Wowi Hawaiian

Master Franchises
Available for Home Care Services

Homewatch CareGivers
has been the leading I_(I:omew.atd}
provider of home care CAr€Cpvers

services for more than 27
years. We provide care ~ “eofmiyrforyons
for people of all ages — seniors, new mothers,
injured and disabled. We offer companionship
care, personal care, comprehensive personal
care as well as minor medical, staffing, case
management and our new “Pathways to
Memory” program for Alzheimer’s patients.
This 60 billion dollar industry is poised for ex-
plosive growth. Single, Multi-Territories, and
Master opportunities available.

Dawn Wilson, Franchise Development

Homewatch International, Inc.

7100 E. Belleview Ave., Suite 303
Greenwood Village, CO 80111 USA

TEL: 303-758-5111
FAX: 303-758-1724
franchise@h ioh

com

g
www.homewatchcaregivers.com

Coffee and Smoothie Franchise
Expanding Globally

Capitalize on
the exploding EELMENES ':"‘mfr“a. ;
demand for =R KT EN

specialty coffees, frozen smoothies and healthy
treats. Our customers enjoy exceptional
Hawaiian products in a fun, island-themed
environment where they can relax and
socialize. We carefully select the finest
coffees from Hawaii’s tropical coffee estates
to create our exclusive line of products,
unmatched anywhere in the world. Our
flexible operating model includes both fixed
locations and mobile carts. Now seeking
Master Franchisees.

Nesa Abraham, Director, Intl. Development
Maui Wowi Hawaiian Coffees & Smoothies
5445 DTC Parkway, Suite 200, Dept. CN
Greenwood Village, CO 80111 USA
11720
TEL: 303-781-7800 Ext. 110

FAX: 303-781-2438
international@mauiwowi.com
WWw.mauiwowi.com

Sno Biz Treats Seeks
Distributors Worldwide
Sno Biz, the world’s largest
and fastest growing Shave
Ice and Frozen Treat Sys-
tem, is seeking exclusive ! '
distributors and dealers. ’F Ak

Since 1990, Sno Biz has |
created the most amazing true-to-life propri-
etary flavor system to create an assortment
of popular and unique treats including
Smoothies, Shakes and Iced Coffees with
over 1,100 proven locations worldwide. High
margins and low food/start-up costs makes
Sno Biz an ideal high profit business
opportunity that is enjoyed by all cultures.

e Tom Novetzke, Intl. Development Mktg. Mgr.

:'

Sno Biz/Crystal Fresh Inc., Dept. CN
12132 Riverwood Drive
Minneapolis, MN 55337 USA

TEL: 952-890-2788
FAX: 952-890-7533
tom@snobiz.com
www.snobiz.com

11543
Creators of

THE BULLET PROOE®
MANAGER

| C Nllsthe answer

—

RESTCO

FasTracKids: What you’re about to read
could change the way children learn for life.

Leading children’s education
enrichment franchise seeking
master licensees and franchisees.

%ﬁ%
ﬂﬂchment place

Contact Mr. Kevin Krause in the United States ++1-303-224-0200

©2006, FasTracKids International Ltd.,
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Franchising Sports & Recreation

Recreatives Industries Inc.

All-Terrain Vehicles for Rough Areas

WHY CONSIDER A Re-BATH BUSINESS FRANCHISE?

-RE-[

Bath remodeling is one of the fastest growing Six-wheel-drive, amphibious all-terrain
g q 0 vehicles go into areas unreachable by con-
businesses in today’s economy around the ventional vehicles. Designed for off-road

travel and used by oil companies, construc-

globe and accounts for almost half of all home tion firms, government, and military units,

these two- and four-passenger vehicles are

renovation projects worldwide. also used for hunting and fishing. The vehi-

cles travel about 8 km/hour in water and
about 40 km/hour on land. Price: $6,950.
Seeking distributors.

Re-Bath is the leader in the bath remodeling industry with the most advanced

technology and widest selection of products available for residential and

commercial applications such as hotels, motels and apartment buildings.

Re-Bath’s business model has a 30 year history of consistent growth both
domestically and abroad with over 200 franchises and growing.

Re-Bath provides you and your employees a proven business model for success
with the most effective sales training programs available and continuous
support in marketing, operations and installations.

MASTER FRANCHISES AVAILABLE.
FOR MORE INFORMATION ON OBTAINING A RE-BATH FRANCHISE CONTACT CECIL JOHNSON L T Bl ST

U.S. (480) 844-2596, EXT. 137 OR EMAIL AT CJOHNSON@REBATH.COM. e Recreaives industries . Dept CN
epo .
Buffal';, NY 14206 USA

RE-BATH INTERNATIONAL ' ==

www.maxatvs.com

SHELTER

Interested in Becoming an International E-Z UP Authorized Dealer?
Se Habla Espafiol ® For Details, Call: 951-779-2366 Ask for Jake Ford e jakeford@ezup.com e skype: jake.ford
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Sports & Recreation

Building/Construction/Hardware

Rainbow Play Systems Inc.
Redwood Playground Equipment

Inc., a manufacturer of e n
“Redwood Playground ‘v .~
awarding distributorships _ - A\\ Fﬁ\
to qualified individuals or

Upon meeting the requirements, you may be
chosen to join this organization and its grow-
Play Systems, Inc. is a worldwide company of
owners, partners and business people work-

Rainbow Play Systems,
Equipment,” is currently
companies in select international markets.
ing network throughout the world. Rainbow
ing together toward a common goal: success.

Five Star Products Inc.

Seeking Commissioned Representatives
and Stocking Distributors

Five Star Products is a
manufacturer of preci-
sion non-shrink cement
and epoxy grouts for
machinery and equip-
ment, structural adhe-
sives, coatings and s
waterproofing systems. The company is
looking for commissioned representatives,
stocking distributors, and manufacturing
partners in the following regions: Japan,
China, Vietnam, Taiwan, Australia, Mexico,

Central America, Baltic States, Russia, Ser-
bia, Norway, and the Caribbean.
Tom Gladden, Intl. Regional Mgr.

Five Star Products Inc., Dept. CN

750 Commerce Drive
Fairfield, CT 06825 USA

TEL: 203-336-7900

FAX: 203-336-7930
intirep@fivestarproducts.com
www.fivestarproducts.com

UNITED
COATINGS

BT Y B Y D ES I G HNH®

Alberto Rodriguez-Baez

Rainbow Play Systems Inc., Dept. CN
25840 IH-10 West

Boerne, TX 78006 USA

TEL: 210-764-1375

FAX: 210-698-3843
alberto@rps-international.com
www.rainbowplay.com

Mﬂﬁgﬂﬂﬂ

REGISTERELD

UNITED COATINGS is an 1S0 9001 certified company with over
BB years of experience manufacturing premium quality protective
coatings for Architectural, Industrial and Roofing applications.

www.unitedcoatings.com
USA: 001-509-925-7143 - American Made Products

Protective Coatings Systems For:
« New or Existing Roofs

* Interior & Exterior Walls

* Traffic & Bridge Decks

* Potable Water Storage

» Waste/Water Treatment

+ Secondary Containment

* Interior & Exterior Pipe Lining
*» Seawalls

» Pilings
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Vortex Spray Liners

Portable Coating System Protects
Many Surfaces =

Vortex is an exclu- | !
sive portable system
that applies a thick,
high impact mem-
brane coating that
dries in seconds. Itis
extremely strong and flexible and can be
used to coat any surface such as roofs,
trucks, and floors that needs protection from
rust, abrasion, and water. Hundreds of colors.
Thousands of uses. Patented system.
Residuals on all sales. Just plug it in and
you're ready to go. Individual and exclusive
distributors wanted.

John Kott, President

Vortex Spray Liners Inc.

27161 Burbank St.

Foothill Ranch, California 92610 USA
TEL: 949-770-2316

FAX: 949-770-5101
john@vortexsprayliners.com
www.vortexsprayliners.com

The Original Log Cabin Homes Ltd.
Log Homes for

Worldwide Delivery Fhe
Our company started Oviginat

in  Rocky  Mount, m
North Carolina, with

one simple goal: To GAB[N
manufacture the best HOMES

log home in the world.
With this as our mission, we united nature
and technology in milling, manufacturing
and joinery. Additionally, we enhanced
architectural design flexibility through
computerization. This has allowed world-
wide delivery, to bring you the best of both
the old and new in a variety of comfortable,
affordable and infinitely possible designs.
The Original Log Cabin Homes Ltd.

P.O. Drawer 1457, Dept. CN

513 Keen Street

Rocky Mount, NC 27802 USA
TEL: 252-454-1592

FAX: 252-454-1575
International@I bink
www.logcabinhomes.com

com

Diversified Coatings Inc.
Manufacturers of MORWEAR®

Manufacturers of Superior Quality, Odorless,
non-VOC Primers & Topcoats; Water-based
Alkyd & Traffic Marking Paints; EPA-certified
Mold Control Systems; Specialty Cleaners &
Coatings against mold, termites, insects, & fire.
Commercial, Residential & Industrial use.
International Agencies available.

Norair Arkoian, VP

Diversified Coatings Inc. Dept CN
620 Lamar Street

Los Angeles, CA 90031 USA

TEL: 323-224-4120 (direct)

FAX: 323-227-7149.
n.arkoian@usdci.com
Www.morwear.com
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Building/Construction/Hardware

BuildBlock Building Systems

Pro fi t S I_i l{e Foreign License Opportunity for

Patented ICF Technology

YO‘ u "U'e N ever BuildBlock® Building Systems is seeking ex-

clusive foreign licensing partners throughout
S een B .Ef ore ! the world to locally manufacture their state-of-
the-art BuildBlock Insulating Concrete Form
(ICF) wall system. A “green” building material,
BuildBlock ICFs consist of two panels of
expanded polystyrene connected by high- —
density plastic webs. The forms are stacked 2

into the shape of the exterior and load bearing &3 cor!:(l:sral:sl-TpET:)?zms
walls of a building, reinforced with steel rebar, -

and then filled with concrete. The interlocking
forms stay in place, resulting in extremely en-
ergy-efficient, quiet, comfortable, and safe
commercial structures and residential hous-
ing. Completely reversible and exceptionally
user-friendly, BuildBlock ICFs significantly
reduce construction time and labor.

JBBuildBlock

Distributors - Contractors
WANTED!!!

TOPPS SEAL™

Roof Restoration System

AMAZING - ALL LIQUID
APPLIED 100% RUBBER

Terrisa Singleton, Marketing Director
BuildBlock Building Systems

9701 N. Broadway Ext., Dept. CN
Oklahoma City, OK 73114 USA

TEL: 405-840-3386 ext. 146
FAX: 831-597-0792
global@buildblock.com
www.buildblock.com/global

Discover why contractors
and Fortune 500 companies
in more than 30 countries
are using the LABOR SAVING
system from TOPPS that also
is Certified for maximum
Energy Savings.

INSULATING CONMCRETE FORMS

BIG JOHN

TREE TRANSPLANTER MFG.,INC.

Move trees...
don’t destroy them!

Over 20 models of tree
transplanting equipment:

¢ Truck mount e Loader mount e Trailers

rial Sales
* Saves up to 2/3 - Quick
Acceptance.
= Proven with Simple, Easy
to Understand
Instructions that Helps
Assure Your Success,

Review all models, specs,
application examples, at:

o

“.

>

Let our sample do
the sefling! If you're not
selling the STRONGEST,
MOST ELASTIC coating
sald today - you're
missing sales!

Tensile strength to 17.1 MPa
{1710 Nfenr')

Elongation to 600%! The Worldwide Leader
in tree moving equipment.

See us at the MANTS Show in Baltimore, Maryland, January 7-9, 2009 12224

12213 worldwide export managed by: 2 Gannett Drive
Visit us and request FREE INFO: A [, [ehy el
< DORIAN DRAKE  phone 914.640.1514
www.toppsproducts.com INTERNATIONAL Inc Fax 914.697.9064
support@toppsproducts.com export@doriandrake.com
Tel: 913-685-2500 U.S.A. www.doriandrake.com

Fax: 913-851-9700 U.5.A.
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Spotlight:

Revolutionary Lighting Solutions
Golight's “RadioRay” has a programmable
wireless hand-held remote control that en-
ables you to turn the spotlight on and off and
rotate the light 370 degrees horizontally
and 135 degrees vertically. This extremely
versatile spotlight can be operated from a
distance of 50 meters. There are three
permanent mounted models and the
portable units have three mounting options:
suction cup, permanent mounting base, and
magnetic base. It is the perfect lighting tool
for electric companies, industrial service
vehicles, marine use, fire brigades, security
etc. The spotlights are CE and BAPT certi-
fied, salt water-resistant and UV-enhanced.

Ken Hazel, Sales Manager
Golight Inc., Dept. CN
37146 OId Hwy 17
Culbertson, NE 69024 USA
TEL: 308-278-3131

FAX: 308-278-2525
kenhazel@golight.com
www.golight.com

Health & Beauty/Fashion

New Chocolate Energy Drink

Introducing Mozart Energy
Drink}"“The World’s First
Chocolate Energy Drink.”
An amazing symphony of
flavors — a chocolate se-
duction inside and out.
Experience the energy,
the seductive aroma and
taste. A perfect score of
liquid harmony that pleas-
es everyone. Distributors
wanted. Call 011-662-
258-2049 (International)
or visit our website,
www.MozartEnergyDrink.com

Marketing Department
Mozart International 888
401 Industrial Drive
Eupora, MS 39744 USA

TEL: 011-662-258-2049
FAX: 011-509-696-5431
888@mozartenergydrink.com
www.mozartenergydrink.com

Luster Products

Distributors Sought for
Hair Care Products

Luster Products Inc. is an African-
American owned and operated
manufacturer of hair care prod-
ucts for the entire family. Our
brands include Pink Oil Moistur-
izer, hair care for women; Scurl,
hair care for men; and PCJ, hair
care for children. We also man-
ufacture “Designer Touch,” an ex-
tensive line of premium, profes-
sional salon products sold to
hair stylists. We are looking for
distributors worldwide. Contact us
for further information.

Elvis Ramclam, Intl. Marketing Manager
Luster Products, Dept. CN

1104 West 43rd St.
Chicago, IL 60609 USA
TEL: 773-579-1800

FAX: 773-843-7502
lusterelvis@aol.com
www.lusterproducts.com

e

11871

Health Products Corp.

High Psiency
.-I.rrm':w. m.n'u-ﬂ‘*
Taarmula
Pl
CEMPL Ty a0 gt GR0

Dutary Supplemert
[ 100 TABLETS

."‘-‘_‘_____-_._,_r"’""

Cévan International

Seeking International Distributors for
Natural Health Supplements

Cévan Complementary Therapy products
target specific health concerns with com-
prehensive formulas that work synergisti-
cally to provide proven nutrients that
protect against common health problems.
Cévan International is the export expert
with 15 years of experience in international
logistics and product registration. We pro-
vide maximum flexibility for your natural
product requirements.

* Core Health Management
e Skin Health

* Joint Health

e Cardiovascular Health

¢ Vision Health

* Digestive Health

* Breast Health

32

L TE—

- oe il
Fine Ling
Wirinkle

=

Jim Goudelock, President
Cévan International, Dept. CN
600 Weaver Rd. #D
Longmont, CO 80501 USA
TEL: 303-772-6956

W

- o R i
"ﬂ‘é‘!ﬂTrIE'ﬂui |

ary Lo

Y

FAX: 303-772-6957
info@cevanusa.com
Www.cevanusa.com
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Manufacturers of Vitamins,
Pharmaceuticals and Beauty Products
Health Products Corporation has been a
manufacturer since 1973 of vitamins, phar-
maceuticals, health and beauty care prod-
ucts for weight loss, anti-aging, children's
health, increased energy, smoking cessa-
tion, pain relief (gels), and cancer-fighting
supplements. Benefits of our products
include high quality and very low prices. All
manufacturing facilities are FDA licensed.
Products are sold in the USA and in other
countries. www.hpc7.com

Health Products Corporation
1060 Nepperhan Avenue
Yonkers, NY 10703 USA

TEL: 914-423-2900
FAX: 914-963-6001
Zurion2@aol.com
www.hpc7.com

Rejuvi Laboratory
Powerful Soothing Lotion e

Rejuvi Super Soothing
Lotion combines several
botanical ingredients to
achieve a most effective
skin healing. It quickly
calms down skin irritation,
burns, dryness, inflamma-
tion and sensitivity. It is a
great aftercare product for
aggressive skin treat-
ments such as AHA,
chemical and laser peels,
and microdermabrasion,
etc. Two sizes are avail- |
able, 100 ml and 240 ml. Distributors wanted.
Dave Rosprim, Int’l. Mktg.

Rejuvi Laboratory USA, Dept. CN

360 Swift Avenue, #38
South San Francisco, CA 94080 USA

TEL: 650-588-7794
FAX: 650-588-7796
rejuvi@mindspring.com
www.rejuviLab.com

W
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Just Say

YES?

www.thinkglobal.us/subscribe

ATTENTION:
COMMERCIAL NEWS USA
READERS!

You must renew your free subscription
to continue receiving the magazine.
profit b¥_Partn='i'!ﬁ

rh US. Companies .: We know you enjoy receiving Commercial News USA because it
. w“"’ provides you with information about U.S. products and services.

Please complete the RENEWAL process right now. It takes just a few
minutes and you can do it online at www.thinkglobal.us/subscribe.

Remember, you must renew your subscription in order to receive
the magazine in the future.

Renew now and you'll continue to receive important information
about U.S. companies that are looking for business partners like you.
New subscribers also can sign up online.

If you have any questions, please e-mail us at subscribe@thinkglobal.us
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FREE Reader Service Fax Back Form

If you want to receive future issues of Commercial News
USA, please fax back this form to 1-413-584-1688 or go
online to www.thinkglobal.us/subscribe.

4 Yes, | want to continue receiving Commercial News USA
|

Company Name

Your Name Job Title

Street Address

City Province Country Postal Code

Telephone Number Fax Number

E-mail

Web Site Address

Signature Date
|
Please indicate the business categories you are interested
in (check all that apply):
U Agricultural
0 Automotive/Aviation/Marine
1 Building/Construction/Hardware
U Business Services
1 Consumer Goods
U Electrical/Electronics
U Environmental
U Health & Beauty/Fashion
U Food/Food Processing
U Franchising
U Hotel & Restaurant Equipment
U Industrial Equipment,
Services & supplies
U IT/Telecommunications
U Materials
1 Medical/Scientific Products & Equipment
U Safety & Security
U Sports & Recreation
U Trade Show

10037 10572 10866 11386
10066 10576 10869 11438
10114 10578 10929 11543
10180 10582 10933 11552
10201 10625 10941 11567
10286 10756 11018 11584
10295 10769 11081 11651
10307 10814 11089 11667
10360 10820 11112 11683
10442 10825 11117 11684
10505 10834 11129 11719

1. What is your job category?

1 Executive Management (Chairman,
President, Owner, Partner, General
Manager, Managing Director, CEO,
COO, CFO)

0 Senior Management (Vice
President, Sales/Marketing,
Engineer, Purchasing,
Traffic/Distribution, Product
Manager, Import/Export,
Operations, Customs)

1 Other Professional Management
(Lawyer, Doctor, Professor,
Government, NGO, Non-Profit)

1 Non-Management (Administrative
Assistant, Secretary, Intern)

2. What is the principal business activity
of your company or organization?

4 Wholesaler

1 Industry (Purchasing)

0 Representative/Distributor

4 Trade Association

4 Dealer

0 Manufacturer

1 Export Trading Company/Broker
0 Government

1 Agent/Broker

0 Service

Q Other

3. How many employees work for
your company?

a1 3a2-10 Q11-50 QA 51-100
1 101-500 Q More than 500

4. How much does your company
spend each year on products and
services from other countries?

Q Less than $100,000

1 $100,000-499,999

1 $500,000-999,999

Q More than $1,000,000

5. How comfortable are you reading
documents written in English?

4 Very comfortable

1 Somewhat comfortable

0 Not comfortable at all

6. Where does your company
currently import products from
(check all that apply)?

0 Africa

Q Asia/Pacific (except China)
Q Canada

Q Central America

Q China

U European Union

U India

4 Mexico

U Middle East

0 South America

Q United States

Q Other

7. Do you personally make
purchasing decisions?

4 Yes A No

8. How many people in your
company read each issue of
Commercial News USA?
a10d20a30Q40a506
U0 More than 6

9. How would you rate the
relevancy of Commercial News USA
to your business?

Q Very relevant

1 Somewhat relevant

0 Not relevant

10. How many purchases have you
made from companies as a result of
reading Commercial News USA?

QO None Q1 02-3 Q4-5 1Q6-10
Q More than 10

This form also is available online at www.thinkglobal.us/reader

11720 12213
11789 12224
11811 12264
11842 12293
11856 12316
11871 12329
11882 12336
11995 12346
11997 12347
12054 12349
12063 12357

Please circle the Reader Service request numbers for any advertisers from whom you would like to receive more information about
their products or services. Reader Service numbers appear on the bottom of each display ad and in the contact information box for
listings. These numbers also appear in the alphabetical index on the previous page.

12391 12418
12398 12419
12399 12420
12401 12421
12410 12422
12411 12423
12413 12425
12414 12426
12415 12427
12416 12428
12417
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THE WORLD'S COI.I.ISIOI\I REPAIR EVEI\IT

"iL_

“Over 8, 000 |
ﬂf travel ¥vo ._ X _. "
eep me front |
attending NAC'E*”

“For almost fifteen years, I've traveled from Melbourné{bﬁhe State ”ﬁ e ]r afl tofenjoy'myselt
and | always learn something profitable. NACE consistently amazes‘fneanh the variety /of vendors anc
new technology exhibited, the skills | learn each time | go and the wonderful friends and contacts | make
from all over the world. There’s simply no other way to get this much information and interact with this
many peers from abroad. It truly is the most valuable trip | take each year and the cost of travel is easily

covered by the profit-building techniques | learn.”

Trevor Parkes
Melbourne, Australia | Owner/Operator, Parkes Body Works - “The Surgeons of Steel”
Vice President, Accident Solutions | International Speaker & Trade Journal Contributor

NACE will Boost YOUR Business
and Build YOUR Profits too!

* 25,000 collision repair professionals — looking to take businesses to next level
* Three power-packed days of visiting with 450+ exhibitors
* The latest in collision repair products, services, equipment,
technology and innovations
« Comprehensive, cutting-edge educational International Autobody
: . . Congress & Exposition
conference with 50+ sessions featuring
expert speakers
* Expo Extras to keep you intrigued,
entertained and captivated on the show floor
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Sponsored by ASA
Visit www.NACEexpo.com for 2008

attendee and exhibitor information!
The World’s Collision Repair Event

BOOST YOUR BUSINESS. BUILD YOUR PROFITS.

CO-LOCATED WITH T T CONFERENCE: November 5 - 8, 2008
EXPOSITION: November 6 - 8, 2008

As ) Mandalay Bay Convention Center

c”"s AUTOMOTIVE SERVICE & REPAIR WEEK Las Vegas, Nevada USA
972.536.6444
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